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…“campaign of misinformation 
intended to distract and confuse, to 
create an alternative reality in which 
all truth is relative and no 
information can be trusted.” 
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The public 

Machine-readable signals Trust 
Indicators 

on 
news sites 



I’m suspicious. 
 I curate my own 
news.   

Alexandria, 29, Detroit 
and New York 

“I do not understand why 

people do not read the 

news.  

Might as well put your 

finger in a light socket.” 



“I do not understand why 
people do not read the 
news. Might as well put 

your finger in a light 
socket.” 

Avid News Users 

Engaged users 

“I want news that’s 
nutritionally fit. Every 
time I read an article, I 
have more questions.” 

Opportunistic users 

“News is there to tell us 
what’s going on?  Around the 

world. Around the 
neighborhood. 

But I’d like for it to be more 
real…” 

Angry, disengaged 

“I would trust a system 
that was as critical of 

institutions 
as I am” 



The journalist? 

Diverse perspectives? 

The agenda? 

What am I looking at? 

Locally sourced? 

Let me participate 

How do you know? 



The Trust Indicators 

https://www.scu.edu/ethics/focus-areas/journalism-ethics/programs/the-trust-project/collaborator-materials/


Best Practices 

1. Ethics Policy 

2. Diverse Voices, Staffing  

3. Corrections Policy, Practices 

4. Ownership Structure, Funding & 
Grants, Founding Date, Audience 

5. Masthead, Newsroom Contact 
Information 

 

 

6. Mission Statement with Coverage 
Priorities 

7. Verification/Fact-checking 
Standards 

8. Unnamed Sources 

9. Public Engagement Statement and 
Contact Info 



The Trust Indicators 

https://www.scu.edu/ethics/focus-areas/journalism-ethics/programs/the-trust-project/collaborator-materials/




The Trust Indicators 

https://www.scu.edu/ethics/focus-areas/journalism-ethics/programs/the-trust-project/collaborator-materials/


News Distributor Use 



Credibility higher with Trust Indicators 
SITE 
• Can be trusted, reputable, reliable  
• Tells whole story 

 
REPORTER 
• Carefully researched 
• Well-qualified 

 
BEHAVIORAL INTENTIONS 
 
Research by the Center for Media Engagement. Differences with indicators and without indicators 
are statistically significant. 







The Trust Project “has helped push some tidy-up bits we need 
to do anyway.”  

– European broadcast company 

 

“We’re having to reconsider stuff that hasn’t been given due 
thought in the past 20 years, including our ethics policy.” 

 – U.S. regional newspaper 

 

 

 

”The work existed but not in the public domain, making it 
knowable.”  

– Global digital native news site 



Launched Nov. 2017  

BBC (UK) 

dpa news agency (Germany) 

The Economist (UK) 

FFT (UK) 

The Globe and Mail (Canada) 

Hearst Television (US) 

Independent Journal Review (US) 

Mic (US) 

La Repubblica (Italy) 

La Stampa (Italy) 

Stuff (UK) 

Trinity Mirror (UK) 

Washington Post (US)  

What Hi Fi? (UK) 

Institute for Nonprofit News (WP plug-in) 

 

  

Currently Implementing  

Aftonbladet (Sweden) 

Bay Area News Group (US) 

Canadian Press Agency 

Canadian Broadcasting Corp. 

El Pais (Spain) 

Heavy.com (US) 

Orb Media (international) 

SciDev.net (international) 

SkyNews (UK) 

Star Tribune (Minneapolis) 

Tegna (US, multiple sites) 

The Daily Beast (US) 

The Star (Canada, multiple sites) 

VG (Norway) 

Voice of Orange County (US) 

Wisconsin Watch (US) 

Zeit Online (Germany) 



“It will not bring our families 
back but truth does matter, the 
truth does exist.” 
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■ Citations and  

 References 

■ Local 

■ Diverse Voices 

■ Public Engagement 

 

Questions?  

■ Best Practices 

■ Author/Reporter  

 Expertise 

■ Type of Work 

■ Methods 

 


